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facebook.com/WineCompassintl

. @winecompass

@thecompasscbf

Focusing on the world of wines, beer, and
spirits that we experience through our travels
at WineCompass.com and theCompass Craft
Beverage Finder.

WWW.WINECOMPASS.COM




TODD
GODBOUT

PROFILE
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In 2003, Todd — a fledgling craft beer drinker — started exploring the few local 7,531 Wineries 8,248 Breweries
wineries in Maryland and Northern Virginia. He created a compendium of these .
wineries as well as documented these visits which soon became the basis for ? &

WineCompass.com. As the years and visits continued, WineCompass expanded
to all 50 states and Canada and now includes information on almost 18,000
winery, brewery, distillery, and cider tasting rooms.

494 Cideries 1,543 Distilleries
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Over time Todd has leveraged his contacts to create the Virginia Wine TV and Location Search Name Search
MyJoogTV video series, the later pairing musicians with local craft beverage
producers. And lately, a desire to learn Android development led to the creation
of theCompass Craft Beverage Finder mobile application and its equivalent on
Amazon Fire and Alexa.

Todd has also participated in numerous beverage conferences such as the
DrinkLocalWine.com, the Wine Bloggers Conference, and TasteCamp and has
participated as a judge in the Maryland Governors Cup and Comptroller's Cup
Competition.s

BRANDS

¢ WineCompass Directory e BevFluence

e WineCompass Blog e MyJoogTV
e theCompass Craft Beverage e Virginia Wine TV
Finder

MEDIA REACH
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1,010 19, 800 3,900
followers followers followers monthly views

WEBSITE STATISTICS
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This chart is the average

number monthly page 10,000
views for years 2015-June

2019 for the WineCompass

directory and blog. The 5,000
visitors are mainly from the

United States and Canada.
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